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US:
Marketing Budget: 
7.5 million USD

JAPAN:
Marketing Budget: 
400,000 USD

CANADA:
Marketing Budget: 
400,000 USD



In all markets, APEAM develops and 
executes strategic marketing initiatives 
with the goals of:



Building awareness of Mexican 
avocados as “The World’s Finest” 



Working with our customers to build 
demand.



Stimulate 
Demand

Comunicate 
the benefits

Support the 
trade

Promote at 
Retail



US CAMPAIGNS



In 2010, the avocado category 
grew 22.2% in unit sales easily 
beating all fruits, vegetables in the 
produce department.

Fresh Facts, Powered by Nielse, 52 weeks ending 12-25-2010



Consumer Trade Foodservice



Positioning 

The authentic taste that makes 
good food better.



Advertising
Over 1 billion 
impressions








Public Relations and Social Media

“Everyday, Everyway” campaign outreaches consumers in new 
ways with new recipes and a new spokesperson. 









New this season is a 
co-marketing 
campaign with 
DreamWorks studios.







JAPANESE CAMPAIGNS 



Campaign targeting 
consumers through Japan’s 
number recipe website 
cookpad.com and partnering 
with famous Japanese 
blogger yome-chan. 











CANADA



Launched PR campaign 
generating over 11.3 million 
impressions,  inviting consumers 
in Ontario to be adventurous with 
avocados from Mexico











THANK YOU - QUESTIONS
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