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[AVOCARas]
Dedicinmsly creamy avocados. The Queenstand gan in every one.
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Professor David Colguhorn’s Avocado
study demonstrated cholesterol
lowering properties of avocados
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vocados with  therr
smooth,  creamy  Ilesh
implying indulgence, fuxu
cvenaphrodisiac
qual sill cmry the
win digtry croses of fat
and chalestero!

But how bad are they? Arc they (o be ton
hidden from fow-fat dicts. deemed 1o he
dictary danger to the waistline and heart?

Lirsy, the bad news. Yes, they do contain
fat on average about 23 per cent for 20
grams per hall a mediwn avocado). This
umm thein difterent from other fruit and

bles, which in the main have virtual-
h no fat a all. it also means that a dieter has
w cat them in moderation or else substitule
them for other fats or spreads.

Second, here’s the good news: the fat is
wainly in the form of mono-unsaturated fut,
the same type of heart-healthy fat found in
almonds, macadamias, olive 6il and canola
oil.

Third, avocados have little satwrated Fat
and carry no cholesterol (a myth that’s hard
to dispel).

Fourth, their vitamin l;umlenl adds und-
oxidant protection by keeping LDL-chol
terol from being oxidised and hannml.

1, they are an cxcelloent source of
folate, a B vitamin that seoms o protect
against heart disease by Jowering the con-
centration of a substance known as homo.
cysteine in the bloodstream. As they do not
need cooking, their folate - which is heat-
sensitive - is not lost

Despite all these nutritional advantages.
research commissioned by the Ansialian
Horticultural Carporation shows 1hit fewer
than 20 per cent of avocado buyers do so reg-
ularty. It appears that avocados find their way
into almost half the households in Avstralia
but, in most cases. they are bought only on

Clean and green

Although avocados are often associated
with salads and simmer eating, they are
more abundant through winter from March
to Octobér. The greenskin varieties - fuerts,
shepard, wurtz, sharwill and reed - stay
grasn when fipe. They have a smooth
textura and golden flesh with a buttery
flavour, Their seasan runs from February
until August. Hass avocados are the only
ones to turn purple when ripe.

ado
ocate

CHOLESTEIOL CONFUSION
Kewearch from the Wesley Hospital in
Brsbane veveals that - avocado-coriched
diet is mare effective at lowering blood cho-
testerol than @ standard fow-Tat, high-casho-
hydrate dict

The research involved 15 middle-aged
temale valunieers with normal biood choles-
terols who consumed a high-Fat diet based on
avocados for three weeks and then were
swapped 10 the low-fat diet for three more
weeks.

The subjects ate hetween haif and 1'% avo-
cados over the day any way they liked.
Usually it was added 1o salads or vsed on
bread or cracker biscuits.

The avocad
LDL-cholesterol and apo-lipopro
blood marker for heart problems. Best of ﬂ“
the healthy HDL, the type of chulestero) that
sweeps plaque away from vessel walls, did
not change.

The many ways with
avocados

Around the world avocados appear
in many ways. Did you know that:
 Mexicans use them as a weaning
food for babies, perfect with its soft,
smooth texture.

 Japanese eat them in sushi rofls.

= Taiwancss eat them with milk and
sugar.

 Koreans mix them with milk to use
for facials or body massage.
wFrench Caribbeans blend them
with salt cod, cassava meal, garlic
and coconut and serve it as a dip.

The researchers concluded: “This provides
further cvidence that a mono-unsaturate
enriched diet in general, and an avocado-
enriched diet in particular, is effective in
improving blood fipid profiles.”

Catherine Saxeiby is & nutritionist and author
of Nutrition For Life (Hardie Grant Books).
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QUICK BITES

What's in season?

At the mament, the Hass variety
of avocados is plentiful and a
goud buy. They are rounder and
smaller than the greanskin types
and their skins are knobbly and
purplish when ripe

The right squeeze

How 10 tefl it an avocado is ripe:
When it's ready to eat, an
avocado will yield o gentle
pressure applied at the stem end
You can buy one a few days
before you require it. Store at
room temperature or, if you nead
1o vipen it quickiy, place in a
paper bag with a banana. Once
sipe, it can be kept in the
refrigerstor for two to three days.

Spread for bread
Avacadas do a great job as a
smooth spruad for crusty bread
and crackers instead of hutter
{which is mamty saturated fat).

Go for a dip?

For an easy dip, mash an
avocado with iime or lemon
juice, crushed garlic and some
chopped fresh coriander or dill.
Serve with raw vegetables or
crackars.

THESUN-HERALD — TEMPO www.sunherald,comay. September1y, 1999







It o eomee,

Bringing food to life,




AVOCADOS
- REALLY MAKE A MEAL

conventent.

 LIFEIN 4
THE FAST LANE. i

DRHF 158E 1

Finding lime to eat well during your
busy day can be a challenge. But it's
easy with avocados. Tossed in

o Wt .I-.-_:__

a salad or as a rich, creamy

TRIEDAT

spread on a bagel, avocados

Ty e

really make a meal convenient. -

AVOCADOS
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Production Growth

AVOCADQOS - 10 YEAR TREND and FORECAST

tonnes
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AVOCADOS - AVOCADOS

Cumulative Penetration Comparison
Actual Trial - ADELAIDE BRISBANE MELBOURNE METRO-NATIONAL PERTH SYDNEY
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Research commments

Creamy

Smooth

Good for you

| love them

kids love them

Hubby spreads them on toast



‘AVE AN AVO TODAY

Shift emphasis from an “occasional luxury”
to an “every day” use item

Spread as a healthier alternative for butter

A natural alternative to cholesterol
reducing margarines

Versatile usage in meal solutions in winter
as well as summer
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SOME BUTTERS ACTUALLY
LOWER YOUR CHOLESTEROL

Not only are avocados a delicious,
easy to spread alternative to conventional
butters and margarines, they are also
rich in natural monounsaturated fats,
which, unlike the saturated fats

in dairy butter and the frans fats

in margarine, actually lower your
cholesterol. So now you know which
side of your bread is buttered,

'ave an avo instead.

J b " s, MAUSTRALIA]
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HOW WELL IS
YOUR
UNBORN BABY g

EATING? .

"AVE AN AVO TODAY (‘%lm

AN A LS

FROM ONE
PERFECT
PAIR TO

ANOTHER

When you're @ busy mum, i's greal i know

one of the most nuirifious of ol noteral foods i also

the most convenient. Awccodas are mat andy rich in
wvilgming, minenals ong probeing, with M soft, CIOrery hesisrg,
you can feed fhem to boby siroight from e skin, Or simphy mash
with borang, rice or vegelobles, 5o when your baby i3 recdy

iz gupanimant with wolids, gat them off o o fresh sian,

‘AVE AN AVO TODAY




Avocados

= what the other spreads miss
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So where to now ?77?

The NEW Direction



Consumption & Price movements

AVOCADO - NATIONAL RELATIVE PRICE & VOLUME to LY
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Market penetration by month

TOTAL AVOCADO - NATIONAL

0
4 W/E 22/01/2000 4 WI/E 18/03/2000 4 W/E 13/05/2000 4 W/E 08/07/2000 4 W/E 02/09/2000 4 W/E 28/10/2000 4 WI/E 23/12/2000
4 W/E 19/02/2000 4 W/E 15/04/2000 4 W/E 10/06/2000 4 W/E 05/08/2000 4 W/E 30/09/2000 4 W/E 25/11/2000

B PENETRATION(%) YA B PENETRATION(%)

4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E 4 W/E
22/01/2000 | 19/02/2000 @ 18/03/2000 15/04/2000 13/05/2000 10/06/2000 08/07/2000 05/08/2000 02/09/2000 30/09/2000 28/10/2000 25/11/2000 23/12/2000
AWOP(UNITS) YA 2.3 24 2.6 2.6 2.6 2.8 25 2.6 2.7 2.6 24 24 25
AWOP(UNITS) 2.3 2.3 25 2.6 24 2.6 2.6 25 2.6 2.7 2.7 2.6 2.7

Source: ACNielsen Homescan - Page 1 of 1 - 9/02/2001



TV Advertising works
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TV in horticulture

Bananas
Stone Fruit
Mandarins
Mushrooms
Apples




Stone Fruit buyers
conversion to heavier
users after TV ads

Sydney Melboume  Brisbane Acelaide Perth



TV Commercial brief

Avocado to be the hero
A modern and catchy jingle
Shows versatility of avocados

Shows people / lifestyles enjoying
avocados

Portrays a healthy product image




AVOCADO

TV




Proposed Avocado Advertising Schedule
July |Aug |Sept |Oct Nov |Dec |Jan Feb |Mar |Apr |May |June
TV
Sydney $225,000
Melbourne $180,000
Brisbane $100,000
Adelaide $45,000
Perth $50,000
Total TV $600,000
Magazines
Good Taste $15,000
Aust Table $10,000
Baby Care $13,000
Pregnancy $9,000
Parenting $5,000
Heartwise IS 8,000
Total Magazines $60,000
Public Relations $20,000
Point of Sale $60,000
In store promotion e $25,000
Total Domestic $765,000
Management Fee 7.5% $57,375
Domestic Budget \ | $822,375




Supporting material

In store promotion posters to extend the
TV image

PR Program with health benefit focus
Recipe Leaflets for usage ideas

Recipes and Nutrition information on the
Internet at www.avocados.org




Deliver the Promise

New consumers are converting to
avocados

They want clean fruit - no fuss

We must work through the supply chain
to ensure that the fruit that we promise
IS the fruit that they get

A WIN WIN for consumers and industry



Vision 2020

20 Years from now

If 50% of Australian households
consumed just 2 avocados per week
that would be 10 million avocados.

10 million avocados is 2,000 tonne p.w.

That is 100,000 tonnes per year or 3 X
the current volume.



tonnes p.a.

Vision 2020
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AVOCADOS - QUEENSLAND RELATIVE PRICE & VOLUME to LY
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60.0

AVOCADOS - VICTORIA - RELATIVE PRICE & VOLUME to LY
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100.0

AVOCADOS - ADELAIDE RELATIVE PRICE & VOLUME vs LY
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AVOCADOS - PERTH - RELATIVE PRICE & VOLUME to LY

100.0 1.20
90.0
. + 1.00
80.0 | \\/\
70.0 + ’si\ / \/ \Z/ 0.80
60.0 + )
—Ind Vol LY
50.0 + 1 0.60 |HEEEInd Vol
Price LY
400 “==Price
+ 0.40
30.0 +
20.0
+ 0.20
10.0 +
0.0 - 0.00

1/22/00 2/19/00 3/18/00 4/15/00 5/13/00 6/10/00 7/8/00  8/5/00  9/2/00 9/30/00 10/28/00 11/25/00 12/23/00

Source : AC Nielsen, HAL Analysis Feb 2001



Exports by Market

158 tonnes +82%

Australian Avocados - Exports by market destination
Jan - Dec 2000 vs 1999
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EXxports by Month

Australian Avocado Exports 2000 vs 1999

Total exports (kg) were 82% higher in 2000
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Product Quality

On farm production R&D is helping with disease
control, plant nutrition, canopy management and
optimum water management.

Rootstock evaluations are leading to better
varieties that should improve quality.

Post harvest research is tackling issues
associated with improving handling through the
supply chain.

Merchandising program is tackling handling and
display issues inside retail stores to improve
guality of avocados as consumers buy.



2001/02 Budget Outline

Full Year Forecast
Budget 01/2002 00/01
$ $
INCOME
Gross Levies $ 1,000,000 $ 850,000 Significant crop increase
Less : Levy Collection Costs $ 24,000 $ 24,000
$ 976,000 $ 826,000
Non Levy Income $ 30,000 $ 26,000 Additional interest earnings
Total Income $ 1,006,000 $ 852,000
EXPENDITURE
Total Marketing $ 1,044,375 $ 683,152
General :
PIB Funding $ 80,000 $ 59,000 Consultation project (AAGF)
Statutory Services $ 31,000 $ 22,800 subjectto HA structure
Total General $ 111,000 $ 81,800
Total Expenditure $ 1,155,375 $ 764,952
Operating Surplus (Deficit) $ (149,375) $ 87,048
Industry Reserves
Estimated Reserves 1/7 $ 542,388 $ 455,340
Transfer to / (from) Reserves $ (149,375) $ 87,048
Estimated Reserves 30/6 $ 393,013 $ 542,388 $250,000 is minimum required



EXPENDITURE
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Full Year Forecast
Marketing : Budget 01/2002 00/01
Domestic Promotion $ $
QFVG Fee $ 57,375 $ 28,000
Instore Promotions (incl Co operative) $ 25,000 $ 35,000
Public Relations $ 20,000 $ 25,000
Advertising - Outdoor $ - $ 130,000
Advertising - TV Media $ 600,000 $ 120,000
Advertising - Magazines $ 60,000 $ 125,000
Point of Sale $ 60,000 $ 60,000
sub total: domestic promotion $ 822,375 $ 523,000
Export Promotion
Market evaluation / export projects $ 20,000 $ 5,000
sub total: export promotion $ 20,000 $ 5,000
Market Research / Information $ 30,000 $ 20,000
Programme Management $ 60,000 $ 54,000
Market Access & Development $ -
Quality
Retail Education (Merchandising) $ 74,000 $ 47,000
Retail / Wholesale relationship developmel $ - $ -
Wholesale Quality Surveys $ - $ -
Poster development & printing $ - $ -
sub total:quality programs $ 74,000 $ 47,000
Communication
Marketing Forum $ 12,000 $ 6,000
Industry Publications $ 19,000 $ 16,000
Strategic Alliance Committee $ - $ 6,000
HAL Meeting with Industry $ 3,500 $ 2,500
Industry Meeting with HAL $ 3,500 $ 3,652
sub total:communication $ 38,000 $ 34,152
Strategic Planning $ - $ -
Total Marketing $ 1,044,375 $ 683,152

QFVG fee is 7.5% of program
agreed Woolworths activity
Reduced activity

No further outdoor - all to TV
TV campaign, extra budget
Magazine activity - Mar - May
no reduction in POS

Export projects TBA

AC Nielsen and Focus groups

Subject to HA structures

allows three cycles, not two.

2 meetings - change to IAC
Publications

no futher funding
consultation travel (HA)
consultation travel (Industry)



